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While most people regularly think about their personal finances, most 
do not give a second thought about the cash that sits in their pocket 
and how much that actually costs them. Cash is seen by consumers as 
a low cost method of payment – 89 % of Germans think cash is the chea-
pest way to pay. To analyze these question the Center for Payment stu-
dies at the Research Center for Financial Services omittet a survey 
and found out, this isn’t the truth. Cash creates costs for all parties – 
retailers, banks, consumers and governments. The total cost of cash for the 
German state is a staggering 8.3 bn Euros per year. Meanwhile the total cost 
of cash for the private sector (banking / retail and individuals) was even hig-
her 12.5 bn Euros. For example, cash costs the German retail industry alone, 
6.7 bn Euros per year with costs including cash storage, cash handling, trans-
port and security.
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1Cost of Cash

1 	 Executive Summary

1.1 	 Introduction

For more than 2000 years humans around the world used dif-
ferent forms of money as means of exchange as well as store of 
value. In spite of the huge technological changes cash is even in 
today’s world an omnipresent medium for the human popula-
tion. Unlike in the past however, cash isn’t the only available 
payment instrument. Card and online payments have gained 
a growing importance over recent years.1 Due to the increasing 
number of payment methods the costs of the different payment 
instruments are being increasingly discussed. While the costs of 
card payments as well as online payment services in Germany 
are generally well understood by the public, there is no aware-
ness of the expense associated with cash. To answer this ques-
tion, the Center for Payment Studies of the Steinbeis University 
Berlin carried out the study “Cost of Cash”. The aim of the 
research project is to analyze the costs of cash usage for different 
market participants in Germany. An overall analysis as well as a 
comparison with other card based payment means was carried 
out. In addition, various ways to improve the efficiency of the 
payment system were explored. The study is based on secondary 
sources and interviews with experts as well as case studies, which 
have been carried out within the scope of the research. 

Survey to analyze 
the costs of cash in 
Germany 


